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M. Spelman:

Good morning, ladies and gentlemen: a very warm welcome. My name is Mark
Spelman. | am Global Managing Director of Accenture. | am the moderator of
today’s session on the future of the e-wallet. | will speak in English. I think our
panellists will speak in a mixture of Russian and English, so if you want to follow,
use channel two on the headsets for English or channel one for Russian. The
future of the e-wallet is a fascinating topic, because as we think about what is
happening in this industry, we can look at the way that consumer behaviours are
changing, and also think about it not just in terms of the changes, but in terms of
what is happening in the generations. We can think about how young people
today are buying products and services. That has an impact in terms of what
companies in this industry need to do in terms of innovation. It has issues,
obviously, around convenience, but it also has critical issues around security. We
have got the topic of consumer behaviours. How are they changing? What does
that mean for innovation? What does it mean for security? We have the topic of
how business models are changing, and what that means for platforms. So there
are a lot of areas for us to cover. We have got a broad spectrum of panellists
here, and | am going to do my very best to involve everybody from a cross-
section across the industry. But as we go through this panel discussion, | am also
very keen to involve you, as well. What we are going to do, in terms of the
format, is that we are going to have a few interventions first, have a little bit of a
discussion, involve you, as the audience, and then we will have some more
interventions, so that we will not just go through nine speakers, and then come
and have a discussion. So that is going to be the format. In terms of starting our
discussion, | would like to begin with Vladimir Komlev, who is the General
Director of the JSC National System of Payment Cards. And | am very keen that
we start by getting a little bit of a Russian perspective on what is happening with
this whole sort of issue of the e-wallet. Once we get the Russian perspective,

what we will then try to do is see how some of the international trends impact and



can bear on what is happening in Russia. So let us start, and Vladimir, please

kick us off with a few introductory comments.

B. Komnes:

Thank you so much.

[obpoe yTpo, yBaxxaemble gambl 1 rocnoga!

A pag GbITb NEPBLIM CMIMKEPOM Ha 3TOM CECCUM.

MnaTtexHasa cuctema «Mup», KOTOPYHO S NpeACTaBrisil, COBCEM MoOogast U eLle
He Hadana paboTaTb B MOMHOMW Mepe — Mbl MNaHUMPYEM BbINYCTUTb NEpBble
nnaTexHble KapTbl 3TOM CUCTEMbl TONbKO B Aekabpe. Tem He mMeHee BOMPOCHI
MHHOBAUMWN, a TaKKe M3MEHEeHUMN B NnaTtexHoM naHgwadpTe, n B cpencrBax
nnatexa B Oygywiem, 3aHMMalrT Hac yxe cerogHsa. Co cneaywouwero roga Mol
nnaHMpyeMm MNpUCTYNUTb K  MOMIHOLEHHOMY  Pas3BUTUIO  MHHOBALMOHHbIX
NNaTteXHblX MPOOAYKTOB, W 3MEKTPOHHble KOWEeNnbKW MpeacTaBnsioT O4YeHb
BaXXKHbIN 3NIEMEHT NMaTEXHOro NPOCTPAHCTBA YXKe CEroaHs.

UTo Mbl, KaK nnaTexHasi cMcTema, 3aMeyaemM U aHanmsnpyem CerogHsi, Kakue
BUOUM TEHOAEHUUM HE TOSMbKO Ha POCCUMCKOM, HO U Ha rnobanbHOM MiaTexHoOM
pbliHKe? OCHOBHaa TeHAEHUMs TakoBa:. M3 cpencTBa onnaTtbl, U3 WUCTOYHMUKA
UMAPOBLIX  OEHEXHbIX CPEeACTB  ONEeKTPOHHbIA  Kowenek Bce Oonblie
npeBpallaeTca B CPeACTBO WMHTEPAKTUBHOIO B3aMMOAEWCTBUA NoTpedbutens c
TOYKON, B KOTOPOW NPOUCXOAUT onsiata. ATO HE caMu EHbIN, KOTOPbIE NaTATCA
C KaKoro-To Kollernbka, Kak B Knaccuyeckom npumepe PayPal: Bbl HanonHsiete
O[VH KOLLeneK N nepeBoauTe C HEero AeHbrv Ha ApYyron. AnNeKTPOHHbINA KoLlenek
CerogHsi CTaHOBUTCS MEXaHM3MOM WHTEPaKTMBHOrO BblibOpa WMCTOYHMKA Ons
COBEPLUEHNSI KOHKPETHOM nraTexHoW onepaunnm M MEXaHU3MOM HaOeXHOMW,
Oe3onacHoM ayTeHTUdMKauMM 4YerioBeka B Mpouecce nnaTtexa. OTo Bcerga
yoobCTBO, 9TO MMHUMANbHOE KOSIMYECTBO TENOABWMXKEHUA, MUHUMANbHOE
KOSIMYECTBO KIMKOB, C MOMOLLbI KOTOPbIX MOXHO MPOBECTU nnaTex, U 3To

BCerga pas3Hble cpelbl N pa3Hble YCIToBUA NMpoBeaeHUA NninaTtexa.



OCHOBHYIO TEHOEHUMIO S BMXY B MNOUCKE ONTUMAnbHOroO BapuaHTa
NCMNONb30BaHNS 3NIEKTPOHHbBIX KOLUENBKOB M yxoda OT Hauboree NpuBbLIYHOIO
cerogHa dopm-cbakTopa nnaTexXHoW kapTbl B obnacTtb, rae, BblOpaB HYXKHbIN
MCTOYHMK CpeacTB Ansa onnaTbl, Bbl MOXeTe ObiCcTpo, yaobHo m 6GesonacHo
NPOBECTU NSaTeX C OAHOro YCTPOMCTBA — Kak NpaBusio, 3To cMapTdoH. [lymato,
OCHOBHasi TEHAEHUMs COCTOUT B MOMCKe Haubonee ynoGHOro, OGbiCTporo wu
6esonacHoro crnocoba coBepLUEHMS NaTexa U B3auMogencTsna notpebutens c

TOYKOM NpMemMa nnarexa.

M. Spelman:

Thank you very much indeed. Let us get a consumer reaction to that, so | am
interested to go to Sberbank next, and Victor Orlovskiy. Victor, how is this
changing the business model in Sberbank, and what are some of the changes

that you are seeing through your bank?

B. OpnoBckumn:

OueBngHo, 4TO OM3HEC-MOAENb KapauHanbHO MeHsieTcs. Ecnn npocnegutb
nctoputo Bonpoca, To PayPal, o koTopom roBopun Mon konnera, 6bin nepsebim
ancpantopoMm B Mupe geHer. CHayana 6binn HanuyHble, NOTOM MOSIBUNUCH
Ge3HannuHble [OeHbrn, MNo3Xe MNOSIBUNMCb MeXAyHapoaHble nnaTeXHble
cuctembl: PayPal, 3atem (B Takon xpoHonoruu) Bitcoin (2007), Square (2009),
Stripe (2010), Ripple (2012), Apple n Google Pay (2014—2015). Mbl Bugum, 4to
KONM4YeCTBO M pa3HooOpasve MeToaoB onnaTbl 04eHb ObICTPO pacTeT u, Ha MoWn
B3rnsaa, 6yaetr npogormkatb pacTtu, TO eCTb OyayT NosIBNATbLCS BCE HOBble U
HOBbl€ KOHKYPEHTHble MeTOAbI onnaThbl.

Bce meTogbl onnatbl YCAOBHO AENATCA Ha crieaylowme: ecnv 8 otaan Konnere
AEHbIN, U Bbl 3TO BUAeNn, — 3TO nepegada geHer 6e3 nocpegHuka, XoTsa Bbl
BUAENW nepefady; ecnu s oTaan AeHbrv Ha ynuue M HUKTO 9TOro He Bugen, —

TO 9TO KOHdMAEeHUNanbHasa nepegadya geHer.



Uem 9TV OeHbrM OTNMYaloTCsa OT KapTbl U OT foBOro anekTpoOHHOro 6GaHKOBCKOro
HocuTena? Tem, YTO AeHbIM B BalleM KapMaHe — 3TO hMHAHCOBbIN pe3ynbTar,
a geHbrnm y 6aHka — 9T0 00653aTeNnbCTBO BEPHYTb BaM 3TOT (PUHAHCOBbLIV
pesynbtat. Yto O6ymer passuBatbcA cenyac? byayr passBuBatbca o06a
HanpaslieHus.

[lo Toro, Kak HanuyHbIMKM cTanu OymMaxkHble OeHbrn, ObIINM NCbU XBOCTUKM,
MeTannnyeckne nnactuHkW. HannyHele geHbrn Bce 6onblle 6yayT nepexoauTs B
aneKTpoHHbIN bopmaT. O4yeHb ObICTPO pasBuBatoTcs Bitcoin, n Bce, 4TO CBA3aHO
¢ Blockchain. CHa4ana Bcerga npomMcxogsat TEXHONOrM4yeckne N3MeHeHns, KTo-To
NpnaymMbiBaeT TEXHOSMOMNIO, @ 3aTeM HapawmBaeTcs nHpacTpyktypa. HegasHo
a Bugen B YouTube ponuk O MOKPbITUM OUTKOMHAMW MaraswHOB Ha rfaBHOM
ynuue [Mano-AnbTto. Bitcoin cywectsyet ¢ 2007 roga, a B 2011 rogy nepsbit
mMarasuH B Nano-AnbTo cTtan npuHMMaTtbh GUTKOMHLI. Kak Bbl AymaeTe, koraa crarn
NpYHUMaTb OWUTKOMHbLI MOCNeAHWA MarasvH Ha rnasHon ynuue [Mano-AnbTto?
Uepes nontopa mecsaua. MHorme cCoMHeBasnucb, YTO 3TO NPOM3OMAOET, HO 3TO
cnyyunocb. [lymar, Ha npakTuke Takux u3aMeHeHu byaet npoucxoauTb Bce

oonbLe n bonbwe. Cnacunbo.

M. Spelman:

Victor, | would like to just push you a little bit: give us your view about the speed,
though, at which things like the m-wallet are actually moving in Russia. We
understand that we are moving from cash more to the m-wallet. How quickly is

that really happening, though? Tell us a little bit more about speed.

B. OpnoBckuin:

A 6otocb gaBaTb NPOrHO3bl O TOM, YTO CRYYUTCSA Yepes3 Hedesno unu Yyepes rog,
HO OYeBUAHO, 4YTO CKOPOCTb MPOHUMKHOBEHUS SNEKTPOHHbIX cpeacTs byaer
Bo3pacTtaTtb, B TOM uucne n B Poccun. [Jaxe LleHTpanbHbii 6GaHK, KOTOPbIN

SBNSETCA KOHCEpBATUBHOW OpraHu3aumen, cenvac o6cy>KuaeT nporpamMmmy



cnepywouwero MHHoBaunoHHoro dopyma nog arngon LleHTpanbHoro 6aHka, rae
BOMPOCHLI KPUNTOBAMOT CTOAT B NoBecTke obcykaeHus. OHM CTOAT B MOBECTKE
obcyxaeHna n LlentpanbHoro 6aHka Poccuu, u LleHTpanbHoro 6aHka AMepuKu.
N 3TO Xopowo, NOTOMY YTO MO-HACTOALWEMY KOHCepBaTUBHbIE OpraHmM3aumu,
KOTOpble OO0MKHbl OblTb KOHCEPBATUBHbLIMW, BOCMPUHMMAKOT TEXHOMOrM4eckme
M3MEHEHNS, a 3HauyuT, 3a 3TMM OyayT cnegoBaTb WM 3aKOHoZATESbHbIE
nameHeHusi. [llporpecc He oOcCTaHOBUTbL 3anpetoM. Ecnu cebectommocTtb
NpoayKuuKn, B JaHHOM crnyyYyae — AEHEXHbIX NepeBoaoB, a Takke 6e30nacHOCTb
AEHEXHbIX MNEepeBOAOB W XpaHeHus aeHer, 6yayT ynyywaTtbCA C MOMOLLbIO
TEXHOMNOrMN, TO HaM HE OCTaHOBUTb MNPOrpecc, Kak Obl Mbl HU MNbITanNUChb.
CHayvana OH Hac nyraert, a B pe3ynbTaTe Mbl B HEFO BKITHOYaEMCH.

TyT  cugaT  npeactaBuTenn  3aMevaTteribHblX  KOMMaHunW,  Hanpumep
«MOBW.geHbrn» — By BaHa KysHeuoBa. YBepeH, UTo U «AHaekc.[deHbrny»
NPUCYTCTBYET, N MHOTMEe apyrue. A yBepeH, 4To Nporpecc B 9TOM HanpasBneHun

OyneT oyeBMaeH 1 B 3To OyayT BKNaabiBaTbca AeHbrn. Cnacubo.

M. Spelman:

| am sure we are going to come back to this whole question about the pace of
change, but Vasyl, | wanted to come to you next, and get a perspective from
MTS. Tell us how you see the future of the e-wallet through your lens and your

company.

B. lauaHuu:

Thank you, Mark.

Mepen HaMu He CTOMT BOMPOC CO34aHUS KAKOM-TO BankoThbl TUNA «OUTKOMH». [ns
Hac 3TO HanpaBfeHne He NpeacTaBnsaeT UHTepeca, NOTOMY YTO UM 3aHUMALOTCA
Apyrve WHCTUTYTbI, BKMoYvas 6aHkn, ueHTpanbHble 6aHku n obuectBa. Ham
BaXHO, YTObbI BCe 3TO ObinNo B6ykBanbHO at fingertips, To ecTb nerko ynpasnsemo

HawnM KIMMEeHTOM, N Hall KIMMEeHT MOl pas3faBaTtb, NPpUHMMaTb U NepefaBaTb



aHanor Hanu4yHom BanTbl, 0b6dA3aTenbCcTBa, KpeauTHble BO3MOXHOCTM M B
no6on MOMEHT UCnonb3oBaTb X NO Mepe HEOBXOANMOCTMW.

XopoLlas HOBOCTb COCTOUT B TOM, YTO B Poccum pasBuTre 3MNeKTPOHHbIX AEHET U
3SIEKTPOHHbBIX KOLUESIbKOB MOLUO MO OYeHb WHTEPEeCHOMY MyTu. 3avyacTyro OHO
onepexaeT MHorne nogobHble NPOAYKThbl, pasBMBalLMECs B OPYrMx CTpaHax.
OTO He NMpPOCTO MyTb YyNPaBfeHUs YyXXMMU KapTamu 1 cdeTamun. B 6onblInHCTBE
Crny4yaeB COBPEMEHHble MOOWNbHbIE MPUIIOXEHUS cAenaHbl ANnA Toro, YToObl
ynpasnsate 6aHKkoBCKMM cyeToM NnmMbo kaptamu. ToT xe PayPal, o koTopom
CerogHs yxe TroBOpPUIIOCb, SABMISIETCA BCEro nNub MeauaTopoM  Mexay
KapTO4YHbIM CHETOM W CHETOM MpofasLa, Ha KOTOPbIA 3a4nMCnaTCa AeHbrn. Ha
MOW B3rnsig, 9TO BYepalUHUK AeHb, 3TO HEUHTEPECHO. NHTepeCcHa BO3MOXHOCTb
co3gaBaTb MHOXECTBEHHble MOTOKM AEHer B KOWeNek B BUAE HanMU4YHbIX W
KpeOUTHbIX CPEeACTB, KapTOYHbIX M AENO3UTHbLIX AEHer u Tak farnee, a Takke
MHOXECTBEHHOE pPacrnpoCTpaHeHMe 3TUX AeHer no pasHbiM NoTpebuTenbCckum
NOTPEBHOCTAM N KOP3MHaM.

Buepa wMbl oGCyxganu 9nNeKTPOHHYK TOProBMfk, B KOTOPOW Mbl aKTUBHO
yyacTByeM MyTEM BXOXAEHUS B Kanutan komnaHum Ozon. OnekTpoHHas
TOProBnsi HEBO3MOXHa 6e3 AeHer, a 3MeKTPOHHble LeHbrN SABNSAITCS CaMblM
€CTeCTBEHHbIM CPeACTBOM pacyeTOB B 3MIEKTPOHHOW TOProsrie, rae Mbl TOXe
npucytcTeyeM. Ham KkpanHe MHTEpecHO pasBuBaTb BapuaHTbl KOLIESbKOB, C
MOMOLLbIO KOTOPbIX MOAN CMOrYT pacnopsiKaTbCs CBOMMW AeHbramu B nitobon
MOMEHT B JoboM MecTe, TaK KakK HawKu ceTu 3TO no3songaT. Haw
npnobpeTeHHbIN BEC — 75 MUNMMOHOB abOHEHTOB, KOTOPbIX Mbl O6CRyXMBaeM B
Poccun — nosBonsieT HaMm HageaTbCsl, YTO MPOAYKT, KOTOPbIM Mbl CO34anuM,
OyaeT MMeTb XOpowuh MnoTeHuMan maccoBoCcTU. B cBow oyepenb, unmes
NOTeHUMan MaccoBOCTU, OH OyaeT BceobLle npuemrniem Kak MepyaHTaMn, Tak U
notpebutenammn. Camoe rnaBHoe Ofs Hac, YTOObl 3TO CTAHOBWUITOCb MAacCOBbLIM
ABNEHMEM WM 4YTOObl Mbl MOFMN BCTPOUTLCA B YXe CYLLEeCTBYHOLLME BartoTHO-

KpeauTHO-NNaCTUKOBLIE CXEMbI Kak NPaBUbHbIN KOLLESEK.



He nocnegHum sBnseTcs TO, YTO, B OTANYME OT HASIMYHbLIX AEHEr, KOTOpble Mbl
cerogHa obcyxxganu, U gaxke KpeauTHbIX KapT, 3NEKTPOHHbIN Kowlenek obnagaer
ropasgo 66nbWwWnM NoTeHUManomMm u BO3MOXHOCTAMMU, YeM MPOCTO pacyeTHbIN
MHCTPYMEHT. OTO TaKKe TO4YKa KOHLUEHTpauuu nporpammbl JIOSAMbHOCTU, 3TO
Touka CRM-obcnyxuBaHna aboHeHTa M KPOCC-NPeAnoXeHusi, KOTopble MOXHO
aenatb eMy, 6asnpysacb Ha ero 3atpaTtax. Bbl ckaxeTe, YTO 3TO BO3MOXHO U B
KapTO4HOM BU3Hece, HO 3TO HE TOT €XXEMOMEHTHbIV OHaNH-CNocob AOCTMXKEHNS
KNMeHTa, KOTOpbIA HaMm NpefocTaBnseT 3EKTPOHHbIN KOowenek — OH ropasgo
bonee pasBuT. HeckonbKo MpekpacHbIX kKoMnaHuh B Poccumn yxe genawT 370
oYeHb aPPEKTUBHO, MOITOMY Mbl CHMTAEM, YTO HAZO UCMONb30BaTb NOOOHLIN
onbIT. Mbl JOMKHBLI NPEAOCTaBUTbL €ro HalUM KIMeHTaM B nydlleM Buae v gatb
MM BO3MOXHOCTb B Jnitobon MOMeHT cBOOOAHO pacrnopsikaTtbCs CBOUMU
AeHbramu, BHe 3aBUCMMOCTU OT TOrO, OTKPbLIT NN B JaHHbIN MOMEHT BaHKOBCKUM
oduc, paboTtaeT nm mMarasmH U €CTb NN Y HEr0 B KapMaHe HanuyHble cpeacTBa
nnn obasarenscTea. [na Hac 370 OAHO U TO Xe — rfaBHoe, YTOObl B pyKax Y

Hero 6bin yHMBepcarnbHbI UHCTPYMEHT yrpaBreHus.

M. Spelman:

Thank you very much. One more intervention, and then | am going to come to
the audience, because | am interested to get some of your reactions to what you
have heard, but also what you see as some of the key trends in Russia around
the e-wallet. So a bit of audience reaction in a moment, but | am going to go to
David, because David, you have developed Platius, and you obviously see
through that platform quite a lot of the trends that are going on at the retail end,
particularly around the e-wallet. So tell us a little bit about what you really see in
terms of trends, and give us your perspective on what is happening at the

moment in the Russian market.

. Aux:



A 6yay roBopuTb MNO-pPyCCKM — 3TO Nyylle OTpa3uT Hawe npucyTcTeme B Poccun
Ha CEerogHALHNN OeHb.

CerogHs Mbl sBnsiemcs cBngetenamm oyepenHom noTpsicaroLLen
TEXHONMOIMYECKON pPEBOSIOUMN. IOTa pPeBOMOUMSA 3aKNiyaeTcs B TOM, 4TO
CMeLUMBaKTCA OHMNanH 1 ocpnarH. Haw experience, cBa3aHHbI ¢ IHTepHETOM, n
ONbIT, CBA3a@HHbIN C nNpUoBpeTeHMEM TOBapOB W YCryr B  PO3HULE,
npeBpaLllalnTcsad B €OUHbIA XU3HEHHbIW OMbIT, U TEXHOMNOrMW, B YaCTHOCTU
MOOUIbHbIE NNaTeXu, CNOCOBCTBYIOT 3TOMY.

[MocmoTpuTe, 4TO NpouCXoanT: OTKyda B3dnacb komnaHusa Uber? YeTtoipe roaa
Hasag B KpemHueBon ponuvHe 4 Obin cBuaeTenem Toro, kKak Hebonbluas
KOMMAHUS CTaHOBUTCA KOMMaHMen ¢ KanuTanudaunen B 50 munnuapaos
Aonnapos — Mo-BMAMMOMY, 3TO camMas KpyrnHasa Kanutanusaumsa cpegu Bcex
cTapTanoB Mupa Ha CerogHsiHUN AeHb. YTO 3TO 3a sABneHue? IOTO siBMNeHue
COCTOMT B TOM, 4TO TpaOdMUMOHHbLIA Oun3Hec cTan BragenbuemM CBOMX
notpebutenen, customer ownership, cpeacrea B3anMoaencTBna notpebutenemn
N MepYaHTa — 3TO TO, 0 YeM rosopun Brnagummp Komnes. B cBOMX WMHTEPBbLIO
CEO komnaHumn Starbucks roBoput o TOM, 4TO customer connection — 370 TO,
4yTO ApamBuT 6msHec. NocmoTpuTe Ha KanuTanusaumo Starbucks. Ota odnanh-
KOMMaHMs, KakoM OHa Bcerga Obina, cerogHs MMeeT KanuTanu3aumi C
mynbTunnmkatopom 30 price-to-earnings. a Begb B S&P 500 cpeaHun
MynbTunnnkatop 17 price-to-earnings. lNodemy y peanbHoro 6usHeca Takad
haHTacTuyeckas kKanutanusauua? [loTomMy 4TO cendac 3TO  yXKe He
TpaguUMOHHbIN  OM3Hec, a  TexHonormyeckmn. Starbucks  crTaHoBuMTCS
TexHonorn4yeckon komnaHven. Uber He areHTCTBO MO BbI3OBY Takcu, a
TexHonorn4yeckui d6mnsHec. MIMeHHO 3Ty peBOMOLUMNIO Mbl cerogHs Habniogaem, n
MMEHHO NMO3TOMY 37 OMPOLUEHHbIX KPYMHEWLLMX PECTOPATOPOB U PeCTOpPaHHbIX
ceten CLIA ob6basunn, 4to B 2015 rogy oHM OyayT BHeOpsiTb B CBOMX
PO3HUYHbIX TOYKaxX CUCTEMY MOBUMbHbLIX NAATEXEN N COBPEMEHHOW NOSANBHOCTY,

social mobile loyalty.



MHe KaXkeTCsl OMEHb BaXKHbIM, YTO Mbl CEFOL4HS MOXEM He TONbKo HabngaTth 3a
3TON TEXHOSIOrMYECKON peBonoLUMEN, HO U ObiTb ee y4yacTHUKaMu. TexHomnorus
Platius, koTopyto Mbl 4eTblpe roga Hasag Hadanu paspabatbiBatb WU
3anaTeHToBarnmn, okasanacb B HY)KHOM MeCTe B HY>XHOe BpeMs. Mbl 04eHb paabl,
4yTO, C NpuodbpeteHnem 51% B aTon KoMmnaHum, CoepbaHkK, Xo4eT C ee NOMOLLbIO
caenatb cucteMy MOOUIbHBIX MaTexen HauMoHanbHoro macwraba. A gymato,
3TO CroXHad, HO BO3MOXHada 3agava.

A npoBOXy MHOro BpemeHn B KpemHneBon aonnHe n B Poccumn, 1 Mbl YUTaeEM U
Habnogaem, 4yTO TeMnbl NPOHMKHOBEHMNS MOOUIbHBIX nnarexemn
haHTacTuyeckme, o 4em rosopun u Buktop. [MnactukoBbiM KapTam gng
MNPOHUKHOBEHMUSI B PO3HMLY noTpeboBanncb OECATKU NET, U cendac B KPYMHbIX
ropogax Poccum 1o5nbeko 20% nNoKynok Npou3BOAUTCH C UX NOMOLLBIO. B KpynHbIX
ropogax CLUA ata uudpa cendac CyLeCTBEHHO Bbllle, HO, TEM HE MEHee, Ha
310 noTpeboBanocb 30—40 neT. AHanorMyHas CKOpPOCTb MPOHUKHOBEHMS
MOOUIbHBIX NnaTexen mcuncnaeTcsa rogamv. BocemHaguaTb NPoOLEHTOB BCEX
nnaTtexen B Starbucks B aTom rogy 6yaeT npomcxoanTb C MOMOLLbI MOOUNBLHOIO
NPUIOXEHUS.

Poccus okasblBaeTca B YHUKANbHOWM CUTyauun, Korga Mbl MOXeM Habnwogartb
nogobHoe npoHukHoBeHue: B 2019 rogy nopsigka 20% Bcex nnatexen B
PO3HULIE MOTYT ObITb COBEpLUEHblI C UCMONb30BAaHMEM HOCUMOrO YCTPOMCTBA —
3T0 MOXeT ObiTb OpacneTr, yMHble 4acbl unu cmapTtdoH. A agymar, ans
OCYLLECTBIIEHNS 3TON peBoOSoUUM BU3HEC JOMKEH 0O bEOUHUTBECA N CO CTOPOHbI
domHaHcoBOM cdepbl, U CO CTOPOHbI PO3HMYHOW Cepbl, U CO CTOPOHDI

TEXHOMOrM4YeCKNX npegnpuHuMmaTenen.

B. OpnoBckumn:
Mapk, s 6bl xoTen gobaBuTb. Bacunb roBopusi 0 TOM, 4YTO dhopma nrartexa
KpanHe BakHa, 1 310 abcontoTHO Tak. dasug npueen npumep Starbucks. lNoka

pasgaBarin  KapTbl, KOHBEpCUA B [MporpamMmmy JnoAfibHOCTU Oblna MeHblue



npoueHTa, n ana AMepuku 310 BbINo o4YeHb XopoLwo. Ho Kak TONbKO BKITHOYMIU
MOBUNBHOE NPUNOXEHUEe, B KOTOPOM MOXHO CKa3aTb «S JTOASbHbIA KIUEHT» U
nonyyaTb CKMOKM U ToMy nogobHoe, oHa npesbicuna 20%. Kasanock 6bl, kakas
pasHuua: kapta unu mMobunbHoe yCTpOoMCTBO? HO pasHuua, Kak Mbl BUOUM,

okasanachk B COTHU pa3. Cnacumbo.

M. Spelman:

David, | wanted to go back to your number: you said 20% mobile payments in
2019. | want to go to the audience, and | want you to give me some reactions. Do
you see that happening in Russia: 20% mobile payments in 2019? Do you think it
IS going to happen faster? Do you think it is going to happen slower? Why? What
do you see as some of the consumer trends going on in Russia at the moment?
Let us get a bit of a reaction from the audience. There is a microphone coming
round. Give us some feedback. What do you see going on in the Russian market
at the moment? | would like to get some audience reaction. Put your hand up if
you have got a comment. Let us try to get a little bit of audience reaction going.

So what has happened in the Russian market? Yes. You first.

A. Semerikov:

| am focussed on digital — digital marketing, IT marketing — and | can tell that
among my clients and among their clients, the percentage of payments by mobile
phones, e-wallets, is growing. But one of the most significant trends that | see in
Kaliningrad — | am from Kaliningrad — is the growth of blockchain technologies. In
our society, especially between young start-ups, young technology
entrepreneurs, blockchain technologies and payments by Bitcoin are growing. |
think that in the span of almost two years, the number of people in Kaliningrad
alone who have money has grown from five to 500, and they are trying to be
evangelists and to make more people pay by Bitcoin and blockchain. For me, as

an entrepreneur, it is very important to know your opinion about the future of



blockchain technologies, of crypto-currencies, and how it will affect the regulated

bank systems.

M. Spelman:

We will come back to Bitcoins.

A. CemepuKoOB:

Hawa komnaHusa 3aHnmaeTcsa npegocrasneHem ycnyr MIHTepHeta B 56 ropogax
Poccun. TpoHukHOBeHue WHTepHeTa, UKCMPOBAHHOIO U MOOWMBHOrO,
AOCTaTOYHO BbLICOKOE B CpaBHEHUM Aaxe C €eBPONenckKUMn CcTpaHamu, a
KnumaTunyeckme ycnosusi B Poccum Takme, 4TO Hapog npeanoyntaeT HaxoauTbCs
B indoor. Y Hac poBornbHO 6onbliasa cetb Wi-Fi u1 6onee BocbMW MUMNIIMOHOB
YHUKASbHbIX NONb30BaTENEN EXEMECAYHO, U S YyBEPEH, YTo, Bnarogapsa Wi-Fi n
TOMY, YTO POCCUNCKME MOSfb30BaTENM C HOCUMbIMU YCTpOMCTBaMU B OonbLuen
cteneHn nonb3ytTca MHTepHeTtom B indoor, 20% — 3TO NECCUMUCTUYECKUI
MPOrHO3 MO MPOHMKHOBEHUIO Pa3NMYHbIX MHHOBALMOHHLIX CMOCOOOB MNnaTexen

[INA POCCUIACKOro pbiHKa. MHe kaxeTcs, YTo Temn 6yaeT 6ornee BbICOKUMA.

B. ®PpuanaHa;

Butanun ®pngnsaHg, reHepanbHbin gnpektop Fujitsu B Poccuu.

A gymaro, YTO OAWH M3 OCHOBHbLIX TPEHAOB, KOTOpble Mbl Oyaem Habnwgatb B
onwxanwee Bpemsi, — 3TO coegMHEHNE BMOTEXHONOMMYECKON ayTeHTU(UKaLmm
C MoOOunbHbiMM  peweHuamu. Camm no cebGe BOMPOCbI  COXPaHEHUs
NepCcoHanbHbIX OaHHbIX JoOOM TpaH3aKUuMM O4YeHb TECHO CBs3aHbl C
NHpopMauMOHHON 6Ge3onacHoCcTbid U C IT-poymmHrom. A gnsa 3TOro Ham
HeobXxoOQMMbl CpeacTBa «3alWuTbl OT Aypaka», KOTOpble MOryT ObiTb cAenaHbl
TONbKO Ha YHUKASbHbIX TEXHOMNOIrMSX. OTOT TPEHA YXKe 3aMeTeH B Poccuu, Mbl CO
CbepbaHkoM  npoBOAMM B LWIKOSMIAaX  NepBblid  OMbIT  MPUMEHEHUS

OMOTEXHONOIrMYECKOM naeHTndgunkaunm BMecTe C MOBUNbHBIMA pewweHnamn. A



aymato, aTo TpeHa 6yayuiero B Poccun. A rnyboko yoexaeH, Yto Poccus moxeT

WATW Ha war Bnepean Apyrux CTpaH.

M. Spelman:
Thank you for that. | think that the question of trust and confidence will impact

speed very significantly, so | think that is very important.

M3 3ana:

Hobpbin Beyep.

MeHs 30ByT [NaBen, komnaHna «Topym».

MockonbKy Haw OU3HEC CUMbHO OPUEHTMPOBAH HAa OHMTAMHOBCKYK 4acCTb, Mbl
3aMeTunn, 4To, Kak TOSNbKO Mbl 3arnyCKaem 3JIEKTPOHHbIE MNPUMOXKEHUS, OHMU
OYEeHb CWSTbHO YBENUYMBAKOT KOHBEPCUKD — KMAMEHTbl HayMHalT 3axoauTb
MMEHHO 4epe3 MobOunbHble NpunoXxeHus. Ho ocHoBHOM Tpadduk Mo
3MIEKTPOHHBbIM AeHbraM Mbl MOXeM pa3dbuTb Ha ABa MOMEHTA: T€ aHOHUMHbIE
CUCTEMbI, K KOTOPbIM 4O CUX NOP OTHOCUTCA, noxanymn, Tonsko WebMoney, u Te,
KOTOpble UMEKT MOAOEPXKKY M ayTeHTU(PUKaUUIO KIMEHTa, TO eCTb NPOXoasT
nonHbin QIC. Tonbko koroa OygeT 6onble uMHTErpauMm U BO3MOXHOCTEN
MOMOSTHATbL CBOM KOLUENbKN NEerko, CNOKOMHO, OOAHUM HaXkaTUEM KMnaBuULLN, a He
MCnonb3oBaTb, HanNpuUMep, KPeAUTHYK KapTOuKky A NpOBOAKW, Toraa a3Tu
3NEKTPOHHbIE NnaTtexu 6yayT natm éeictpee. Cenvac yacto 6biBaeT ygobHee m
ObiCcTpee coTorpacmpoBaTb KapTOUKy, KOTOpas aBTOMaTUYECKM NepexoauT Ha
nnatex. A Aaymar, WMEHHO WHTErpauMoHHasl 4acTb CUNbHO MPOABUHET

3NEeKTPOHHbIN KOLLENeK Brnepea.

M. Spelman:
Okay, are there any other reactions that people would like to provide? Are we all
right? Oleg, | am going to come to you. Do you want to just sort of pick up on

some of the comments there, and particularly the issue about security,



authentication, and how that is playing into platforms going forward? Would you

like to react to that, and also give us a few comments?

O. Firer:

Obviously, security is a very important factor when we talk about internet
acquiring and mobile commerce. As several people in the audience mentioned,
application drives usability and the adaptation of various new innovative
technologies. Biometrics is a key technology that is being used in an offline
environment, so | agree that the fact that technology is driven by security is a

very important factor.

M. Spelman:

Vasyl, | think you wanted to comment on that.

B. lauaHnu:

A 6bl XOTen BEPHYTLCS K NpeablaywemMy nyHKTY OTHOCUTENbHO TOro, YA06HO nn
NONb30BaTbCA ANEKTPOHHbIMU KOLLENbKaMu, €Cfin eCTb KapTOo4ku. Y Hac ecTb
NPUHUMNManNbHOE BUAEHWE TOro, YTO SNEKTPOHHbIA KOWENeK He ABNsSeTcs Unu
HeobA3aTeNnbHO SBMASIETCA MPOAOSHPKEHMEM, [OOMOSIHEHMEM NMOO 3aMeHomn
KapTouyke. Ecnn y Bac ecTb KapTo4ka nobor cucteMbl 1 GAHKOBCKUA CHET — 3TO
OYeHb Xopowo, W, B nNpuHumne, you are all set. Ho ecTb Bewwmn, KOTOpblE
OTnM4aloT Hally CTpaHy OT MHOIMMX Apyrnx n npeaocTaBnAloT Ham OrpoMHble
BO3MOXHOCTU. KacawTca OHM obopoTa HanuyHbiX CPeacTB — MHEe MNOMOryT
konnern n3 CéepbaHka. [1a, eCTb HEKOTOpPbIE NPobnemMbl C ayTeHTUdUKaALMENR, C
«aHTUAYPaKOBbLIMNY YCTPOMCTBAMW U TaK Aarnee, HO B HarM4YHbIX CpeacTBax ecTb
npobnemMbl rpaHAMO3HOrO pasmepa: 6e3onacHoOCTb, Nogaenka, BOPOBCTBO U BCe
octasnbHoe. Mbl XOTMM NOMOYb fOASIM UMEHHO B 3TOWN chepe.

Kakon cenyac npoueHT obopoTa HanuyHbIX CpPeacTB B CTpaHe? A nonarato,

ropasgo 6onblie 70%.



N3 3ana:

Bonblue 85%.

B. lauaHunu:

Mo Hawen cTtatuctuke, 6onblue 70% — BEPOSTHO, Mbl HE BCe y4YnTbiBaeM. MTak,
bonee 85% cpeacTtB B CTpaHe cenyac HaxogdaTcs 3a npegenaMmm Halero
CErofHsILLHEro pasrosBopa, a Mbl TyT NblTaeMca ynyywmnTb onbIT 15% nnaTtexen B
cTpaHe. Y atux 15% Bce yxe xopowo, npobrembl — y ocTanbHbix 85%. Kak
caenartb MX ONbIT, UX TpaH3akumn 6onee 6esonacHbIMU, YAOOHLIMK, BLICTPLIMMU,
HageXHbIMM W  Be3gecywmmn? £ nonarato, 4YTO 34eCb  MOryT MNOMOYb
3NEKTPOHHbIE KOLLIENbLKN.

Starbucks — npekpacHbii npumep ona nwobutenen kode. Jliogn, No KpanHen
mepe B Poccun, B OONbLUMHCTBE CBOEM PacCCYUTLIBAKOTCA TaM HanU4YHbIMU
AeHbramu. lNomoratb HY>XHO UM, @ HEe TeM, Yy KOro YK€ €CTb TPU KapTOYKK, NATb
cyetoB, Apple Watch, Google Wallet, QIWI-kowwenek 1 Tak ganee — y HUX U Tak
BCce B nopsigke. Mbl o4yeHb akTMBHO paboTtaem m Gygem pabotaTb Hag Tew,
4YTOObLI NOMOYb NPEBPATUTL HaNMYHbIE OEHBLIN B 3NIEKTPOHHLIE U TakuM obpasom
ynyyqwmnTb ux, obesonacutb, caenatb 6onee yaobHbimMm n maccoBbiMn. 310 85%

[eHeXHoro obopoTa B cTpaHe.

B. OpnoBckumn:

Mapk, s MOry gatb NporHo3, Yto B crieayroume AecsaTb NneT COBEepPLUEHHO TOYHO
nosBUTCSA XOTSA Obl 04HA CTpaHa B MUpeE, KOTopasi MepecTaHeT BbiNyCcKaTb AEHbIN
B BUAE HanNU4yHbiXx OymMaxkek M nepengeT Ha HanuyHble OeHbMM He B Buae
obsizatenscrtBa 6aHka, a B Buae 4mna. Ml HanuyHble OeHbrn 3TOro rocygapcraea
NEepPEKOYYT M3 TOro, YTO Mbl ThICSAYM NET BOCMPUHUMAEM KakK OEHbIN, B Te Xe
AEHbIN, HO TONbKO B BUAE 3NIEKTPOHHOIO KOLLENbKa. OTO NpoM3onaeT XoTs Obl B

ogHou cTpaHe yepes 10 ner.



M. Spelman:

Vladimir, do you want to comment?

B. Komnes:

A cornaceH ¢ Tem, 4to roBopuT Bacunb: yoobctBo ona notpebutenen — 310
AENCTBUTESNIbHO CaMbll BaXXHbIA MOMEHT. [ToMMMO TOro, 4To 3a CYET TEXHOOrMin
Mbl MEHSIEM CaMy TEXHOMOMMYECKYI LIEeNOYKy U BbiCTpamBaem Gonee CrioXkHble
CUCTEMbl, HE Hago 3abblBaTb, YTO BbICTPAMBaHWE TaKUX TEXHOMOMMA MOXET
MEHSATb U camy BM3Hec-moaenb, U Hago ObITb K 3TOMY rOTOBbIMUM 1 obpallaTb Ha
3TO BHUMaHMKeE.

CerogHsi 93neKTpoHHble KOWernbKM B TOYKax Mpuema, ecnn roBopuTb MNpo
dusmyecknn mMup, passusaloTca AByMSA nytamu. [lepBbin nyTb — 3TO device-
centric moaenb, KOrga KOLWENeK XXeCTKO NMpuBA3aH K NPpou3BOAUTESNO TOro Unu
MHOrO CcMapT(oHa, a BTOpPOWM NyTb — 3TO KOrga npegnaraeTcss Hekas
TeXHomnornsa, AoctynHas BceM. [locMOTpuM, Kak, Hanpumep, CerogHs
passmBaeTca Apple Pay. Bce TexHonormm 3saBsi3aHbl Ha OYE€Hb CEKbIOPHOM,
OYeHb yAoOHOM cnocobe onnaTbl Ha TOYKUM NPOAAX C MOMOLbIO TenedoHa.
Apple He packpbiBaeT HUKOMY HU CBOMX KOOOB, HA TEXHOSIOMMIA, HO 3Ta KOMMNaHUS
NpaKkTU4eCKM BCTana mexagy norpeburtenem n marasmHOM, U Ha CBOEM OeBauce
3aMKHymna npotecc Bblbopa, ¢ Kakoro cyeta 6yaeT npoMcxoauTb onsara.
CerogHsa BceM yaobHbl VISA, MasterCard, mbl Hageemcs, 4To Korga-to Gyger
nnartexHaa cuctema «Mup», u B uenom 6usHec-modenb HE MEHHAETCH, HO B
obwen uenn nNpou3BOACTBa MrfaTexa mMexay notpedutenem u mMarasavHOM
NOABUNCA HOBbLIA WrpoK. Ha cBoeMm, OOCTYMHOM TOSbKO €My YCTPOWCTBE,
notpebutens BblbupaeT, kak byaeT npousseneH nnatex. MHe kaxeTcs, kKpome
N3MEHEHNIN TEXHOMOMN 34eCb HY)XHO OYEeHb BHMMATESIbHO CMOTPETb Ha TO, KakK
MeHsAeTca BusHec-moaenb — HET NN KakUX-TO TEHAEHUNIN, YTO BCEM MPUBbLIYHbIN
nnaTex ¢ 6aHKOBCKOW KapTbl BAPYr OKaXETCHA B pyKax TEX MMKN MHbIX YCNELUHbIX

TEXHOMOMMYECKNX KOMMAHUN, KOTOpble Ha4YHYT onpeaendrb, Kakon KapTon u



Kakmm cnocobom B onpep,eneHHbM MOMEHT yuo6Hee nnatmte. C Moen TOouku
3peHnd, TeHgeHumMn B U3IMEHEHUU OGusHec-mogenen SBNAKTCA HE MeHee

Ba>XXHbIMU, 4eM TEXHOJOrM4eckne nameHeHund, u nayT c HUMKM B TECHOW CBSA3Ke.

M. Spelman:

Thank you very much. We have had some discussions around consumer
behaviours and how they are changing; what is happening to business models;
and some issues about security. | want to bring in some of the international
panellists now, to get their reflections on their experiences. Let me start with
Telenor. You have got a lot of experience, not just in what is happening in
Scandinavia, but also obviously in some of the emerging markets as well. What
is Telenor’'s view on where the e-wallet is going? What are some of the trends
that you see, and any reflections on the discussion that we have just been having

around the Russian market?

K.-M. Johnsen:

| would just like to put it a little bit in perspective. Telenor is a company
originating in Norway, but with mobile operations in Scandinavia, Eastern
Europe, and Asia. We have around 200 million customers, of which 170 million
plus are in Asia, so, of course, we have big exposure there. Since we are in St.
Petersburg, | can also mention that we own a third of VimpelCom, which is a big
mobile operator in Russia and several other countries, with a big customer base.
We mobile operators have daily retail relationships with our customers. So we
are of course looking at how we bring more value, more perceived benefit, to that
model, going into the future. Transactions, payments, financial services could be
a natural extension of that. Many people in the LDTs want to disrupt our model,
and there is a lot of talk about that, but when we look at the banking industry, we
have the potential sometimes to disrupt that business, because we are coming in

without a legacy. A legacy is, of course, always a problem. Let me bring two



examples of how we work on this concretely in Telenor. One is from Asia. In
Asia, people start their relationship, they come onto the internet, via the mobile
device. In many countries, there is no banking system that works for normal
people. So if you are working somewhere in Pakistan, and you want to transfer
money to your relatives in a different part of Pakistan, the transaction cost could
easily eat up half of the money you want to transfer to your family. So sometimes
people take time off to physically transport money to their family, which is an
insane use of people’s time. So by introducing Easypaisa in Pakistan many years
ago (a very successful approach), we are now cutting those transaction costs to
a fraction of what they were, meaning that people get to keep their money, and
they can be back at work doing what they should be doing, rather than wasting
their time. For society, that brings a huge upside. Looking at a more European
example, we bought into a bank in Serbia. We split it with Société Générale.
They took all the commercial lending; we took the licences and the people, and
reinvented the bank completely. In Serbia, you do not get any interest, basically,
on the money you have in the bank, and the banking model is based on high
transaction fees. We slashed them to a fraction of what they were before, and we
give interest on deposits. That causes people to keep their money in the account,
rather than taking it out and converting it to euro. And, by the way, in the account,
you can convert to euro with the click of one button, so it is very easy to choose
the currency that keeps you safe at night. Looking from the perspective of
society, transaction cost is a huge impediment to growth. When we come in and
look at a new industry like banking — it is new for us — we can have the luxury of
building from scratch. If | could build a mobile operator from scratch today, |
would build it much more efficiently than those that were built up from the 1990s
throughout the 2000s, because of legacy, again. Taking those two examples, we
see that by coming into the model with fresh eyes and always looking at how to
make it easier, cheaper, and better, you are able to disrupt the old model — or, as

in the case of Pakistan, give tens of millions of people the chance to use a



service that previously was not available at all unless you were willing to part with
half of your salary. Obviously, mobile operators such as ourselves can play quite
a big role in the development of payment systems and ease of use. | think we will
see a lot of development here, and | agree with those who said that the
development will go very fast. Once we are on 3G and 4G, and, basically, 4G
has coverage almost everywhere, there will be no real obstacles left. This
audience is an advanced audience. You do not go to your local bank very often
any more. But | guess many of you still connect to a bank via the desktop. In
Asia, they will start with a mobile phone; they will not go wired desktop at all. In
Europe, we will also end up in a situation where people gradually move away
from the desktop over to using their mobile phones for almost everything —
transactions in banking or payment through near-field communications and what
have you. Here we will work with good companies like the people in the front row

here, and their competitors and others, to develop those services going forward.

M. Spelman:

Some interesting challenges exist there around volume growth and transaction
costs. We might want to respond to that. So, Kamran, | am interested to get the
Visa reaction to all of that. You told me you have just flown in from San
Francisco, so you obviously see a lot of things going on in different parts of the
world. Given what you have just heard from Telenor there about the pace of
growth, the question of transaction costs, how do you see this landscape? Give

us some perspectives through the Visa lens.

K. Siddiqi:

Thank you. We are still in the early stages of a profound transformation of
payments, and this is being made possible by the advancement in personal
technology. I carry this around, as many of you may, and it is not a mobile phone;

this iIs my personal device. | live a big chunk of my life through this. It just so



happens that | can also have voice conversations on it. This is what is driving this
profound change. The four major forces that are shaping payments are mobile,
cloud computing, big data, and social networks, and it is how these four forces
are coming together that is having a profound impact on how we live our lives.
The architects of the future of payments are software developers. They are the
ones who are defining what is possible, and my panellists spoke of a number of
examples, including Uber and so on. The enabler of this interconnected and
deeply connected world will be things called APIs. Now, this is a technical thing
people talk about: Application Programming Interfaces. So if you look at Uber, for
example, software developers got together, and they connected with Google and
said, “We do not have to invent the map again.” And Google opened itself up;
Uber connected with it, and it was software developers who changed the future.
At Visa, we are doing four things, really, which we believe are at the hub and at
the core of future payments. One is what we call tokenization, and, like APIs
(Application Programming Interfaces), tokenization is something we will all come
to learn about in the future. The key to tokenization is that it changes the way we
think about security in payments. Security and trust are absolutely foundational to
payments. Without trust, there can be no payments business. The way
tokenization works is that it changes how we view the relationship between
innovation and security. If you look back a year or two years in time, when it
came to advancement, when it came to new things, it was always a choice, and a
trade-off, between speed and ease of use on one side, and security on the other.
So people would think of an innovation and then figure out later whether or not it
could be secure. That world is almost coming to an end, because security has to
be part of the innovation from the very beginning. And this is a very dramatic
change for us in payments, for banks, for anyone who wants to be in this
business: that you have to start with security, built in. Tokenization is what we did
with Apple, so when you look at Apple Pay, the card details and data just never

leave the device anymore. Tokenization is a way by which you create one-time



methods of payment, and the mobile phone remains secure, and the information
stays there. The other thing we are doing is cloud computing. Information can be
stored securely in the cloud and not at a point-of-sale device, for example. So
when we think of innovation, it is actually advancements in security that are
making that possible, as well. The third thing we are doing is co-creation, and the
term we use for that is co-opetition as opposed to competition. The way we do
that is that we are opening up our platform the way Google opened up its
platform to Uber, and we work with partners, our clients, and developers, to, say,
let developers talk and connect what has already been done, so that you do not
have to re-create; you do not have to re-create Google Maps, for example. This
Is going to be a fundamental pillar of how we create this connected world. The
last thing | will talk about is innovation centres. We are building innovation
centres around the world, and they will come to many different countries. The
point of that is to make developers sit across from each other and create the
future by connecting platforms. So these four forces will change payments very
dramatically, and, as you have heard from people, the pace of change is
accelerating very dramatically, faster than we think it is happening, but it is still in
the early stages. So | think we are in for many years of very dramatic changes,
and we do not know what all these changes will be, but it is a very exciting time

to be in payments.

M. Spelman:
| must ask you one question, which is, you did not directly answer the question

about Apple Pay: opportunity for or threat to the industry?

K. Siddiqi:
| think it is not productive to categorize things into opportunities and threats,
because in this interconnected world, people need to be able to connect with

each other to create the customer experience. And over a period of time, what



we are seeing is that the most successful companies in Silicon Valley and other
places are those that are able to connect with others and say, “There is a value
chain, and there are some things that we do well in that value chain.” So it is not
us versus them, or whether you threaten my existence or not. The consumer

wants simplicity, and nobody can do it on their own.

M. Spelman:

| think that is a very important message. | think simplicity and convenience is the
other one. David, | wanted to come to you, because | know that when we talked,
you were also very passionate about this issue of trust and of how you build
confidence in the platforms. Give us a little bit of your experience and wisdom,
particularly given the size and scale of IBM and what you do. Talk to us a little bit

about how you see this whole marketplace, particularly through your lens.

D. la Rose:

Thanks. Let me comment a little bit on some of the discussion that we have
already had, because | think you made a good point around speed, and while |
think security will impact the speed of this transformation, | think the other thing
that will impact it is legacy, and we talked a little bit about that. From an IBM
perspective, | agree with my colleague here: the four forces that are impacting us
here are around cloud and big data and what analytics we apply to that. Security
is wrapped around it, but also we touched earlier on consumer behaviours
changing, and | would call that the notion that the systems of engagement have
changed. Whereas it used to be one-on-many, it is now one-on-one. We are the
only client for many airlines, because we interact with them on an individual
basis, and we can interact with them on any device that we might have. So |
think, from an IBM perspective, that we see ourselves as an enabler in a lot of
these areas: an enabler to accelerate the speed. | agree with security being the

foundation point for development, but if you look at the two extremes, we have



got organizations on the panel here that are large enterprises, that come with
some level of legacy that they need to adapt to the new world. And we see new
entrants like telecommunications now playing into this arena as well, whereas
five or six years ago, we would not have seen that. So the larger enterprises are
having to adjust their legacy systems to this new world, and are how competing
with the Ubers of this world that start from no legacy and build it from the ground
up. They start with security in mind; they develop it on the cloud. If | come back
to your point, which was what could inhibit or accelerate the speed of
transformation, | think legacy is an element, as is security. Russia is not bound
by a lot of the legacy that we have in other parts of the world: in parts of Western
Europe, in parts of the United States, and even in the Asia-Pacific. So | think that
the speed, particularly in this territory, is going to be at the rate and pace that we
have heard about today. And what we do in terms of enabling both enterprise
and mid-market clients is centred around that: how do we help them move

faster?

M. Spelman:
Victor, did you want to come back on that? | think there are interesting points
there about speed, security, and how the business models are changing. Just

respond to that.

B. OpnoBckumn:

A Obl xoTen NPOKOMMEHTMpOBaTb TO, O 4YeM roBopun Mown cocef KampaH
oTHocuTenbHO Apple Pay n Android Pay — BO3MOXHOCTb 9TO uUnu yrposa?
YOobHO cMOTpeTb Ha WHAYCTPUIO, TAE YXe chnydunacb peBonouusi, 4ToObl
MNOHATb, YTO OydeT 3HA4MTb peBOMOUUA AN TOW UHAYCTPUKU, B KOTOPOW OHa
nponcxoanT cenyac. JleT nate Has3ag Mbl BbInn B O4HOM KPYNHOM amMepuKaHCKOM
OaHke, Ha3biBaTb KOTOPLIA s He Byay. Npeacenatens coBeTa OUPEKTOPOB 3TOroO

GaHka Obln OO 3TOro npeacenarternem coBeTa AWPEKTOPOB U, no-moemy, CEO



KPYNHENLwero aMepukaHcKoro MyablkarbHOro mangxopa. VX Bcero 4vetbipe B
MUpe — MOXeTe nocMoTpeTb B VIHTepHeTe, 0 KoM s roBopto. Mbl Toraa TosnbKo
YTO BEPHYNUCb M3 CUNMKOHOBOW LOMUHbLI U FOBOPUN NPO MHHOBaUMWN. 3HaeTe,
kak OH Bbirnsgen? Kro-Hmbyab cmotput 6om 6e3 npasun mnm Bugen HokKayT
TancoHa? OH BbIrnagen, Kak TOT Yenosek, KOToporo TancoH HokayTuposars. OH
ckasan: «Pebsrta, atn napHu 13 CUIMKOHOBOW OOSIMHBI Bac NOPBYT U BCEX HAC
MNOPBYT, MOTOMY 4YTO C HUMW Henb3s AOroBapmBaTbCA — Mbl NpoboBanun, Mbl
NblTanucb C HUMKU poroBoputbCs». C Tex Mnop MpPOLWO MHOMO BPEMEHU —
CYWEeCTBYIOT JiM My3blKalibHble Mangxopbl? CywectBytoT. CylecTByoT nn
6aHkn? CywectBytoT. N iTunes cebe XMBET, N MHOrO pasHbIX CEPBUCOB —
npocTo OusHec-mopenb KapauHanbHO MOMeHsnack. Mblo3MK-MangXopbl yxe
HuKorga He OyayT 3apabaTtbiBaTb CTOMLKO AEHEr, CKONbKO OHWU 3apabartbiBany,
noka He 6bino iTunes.

OT KOro 370 CEerogHsa 3aBWUCUT, Yrpo3a 3TO UNU BO3MOXHOCTL? K coxaneHuto,
cerogHs ato 3aBucuT oT Apple n Google, a He OT 6GaHKOB N MOBUIBHbIX
onepaTtopoB. OHM AMKTYIOT MpaBuia: eCcriv OHM 3axOoTAT 3TO NpeBpaTUTb B
opportunity, aTo 6yget opportunity; ecnm oHu 3axoTaT nobbiBaTb TanWCoOHOM Ha
apeHe, T0 310 ByaeT yrpo3a ansa Tex, KTo B cnappuHre. Hawy 3agady kak 6aHka
S BWKY B TOM, 4TObObl ObITb paBHbIMM MapTHEpamMuM C 3TUMK TUraHTaMm U3
CuUnMKOHOBOW OONUHbI; YTOBbI HA 9TOM PUHIrEe — a 3TO PUHT — Mbl MOTfIN CTOATb
C HUMK B nape. Torga TancoH HaNPOTUB HAC NPEBPATUTCSA B HALLEro napTHepa,

a He cornepHuKa, KOTopbIN Hac HOKayTupyerT. Cnacubo.

M. Spelman:

Okay, | am interested in Telenor's view on the business model here, because
you are looking at it a little bit outside-in. You talked about it from how you do not
have to be encumbered by legacy. How do you see the business model evolving
going forward? Because it seems to me at the heart of a lot of the debate about

the speed at which the future wallet or e-wallet gets adopted is around views



about the new business models going forward. What would Telenor’s view be on
that?

K.-M. Johnsen:

Well, we are pretty humble about the fact that there are many things we do not
know about how you run a credit card business or a bank or all these kinds of
things. So we are trying to build that, step by step. But | think you start with
transactions; you do the credit card business; you start with small loans. For us,
we do it all the time, and we are subsidizing and financing handsets; we have
always done this; we know how that business works. So the step forward to
consumer credit is not that big. In some countries, we have credit scoring
systems that are just as good as the ones the banks have, because that is a
necessity for us to survive, and | think the mobile industry can benefit from that.
Then let us put it into the context of the question you raised to provoke us a little
bit. Apple Pay: threat or opportunity? | think the answer that came here from
Kamran was great. Why look at it as threats or opportunities? These are facts of
life. Look at how the pressure coming from new innovations is forcing the sort of
old industries to think in new ways. The banking industry, the telecom industry,
the mobile industry: we need that push. Society should welcome it. It gives more
value to people. And then it is up to us how we innovate to be relevant for the
future. We think that we can also innovate by going into financial services, which
IS much more than transactions on an Apple iPhone. It can be all the things |

mentioned before: that is, an added-value relationship to the customers.

M. Spelman:

Thanks for that. Kamran, | am just interested to build on that. Thinking in new
ways — obviously, there is a lot of concern about who owns the data in this whole
e-wallet value chain, and there is a whole debate about the platforms. How do

you look at that, as one of the big sort of players in the industry, in terms of the



platforms, particularly around this whole thing about interconnectedness? | would

be interested in your views on that.

K. Siddiqi;

Certainly. As | was saying about threats and opportunities, again, | think that
when we start talking about ownership of data, we create problems for ourselves.
Intimately, the only person that owns data is the consumer. It is the consumer’s
data. They are users of data, and this idea of ownership is a little bit flawed,
because it sort of says that somehow | have proprietary knowledge of something,
and again, to my mind, that is not useful. There is data available; it depends on
who wants to use it well, regardless of who thinks they own it. Ownership causes
a defensive mechanism, and that is why | am a little cautious about this idea of
owning data. The other thing | would say about platforms is that if you look at the
lives of young people — because these young people are going to be a little bit
older in three to five years — they live in an instant world where their entire world
comes together, and they experience in the moment a complete globality. Those
who are on Facebook, those who do things are not asking themselves, “Am |
doing a domestic conversation, or am | doing international? Am | doing it on
somebody else’s platform?” The consumer is not concerned with this. The
consumer wants to see the world in one place, one touch. When we think of
platforms, the value of anyone’s platform, including Visa’s, is simply a function of
how many other people can connect to the platform. If you build walls around
your platform, you will be left alone in the world in your own little shell while the
world moves on, which is why this term that | used earlier — API, or Application
Programming Interface — is the future. And platforms need to connect to each
other in a way that makes a global conversation, a global event, happen at the
touch of an app, and that is the future. So, again, if you want to measure the

success of your platform, measure how many other people are using it, because



that is the representation of the value of your platform to the rest of the world,

and that is all that matters.

M. Spelman:
David, do you want to build on that, this whole idea about how you leverage the

platform, how you connect into it?

0. Anx:

A 6bl xoTen gaTtb KOMMEHTapuK MO MOBOAY OYEHb MPaBUIIbLHOrO BOMPOCA,
KOoTopbin Bbl 3aganu: onacHOCTb 3TO WM BO3MOXHOCTb? 3TO KacaeTcs U
nnaTgopmbI.

MHe kaxeTcsl, 9TOT BOMPOC abCoMTHO B TO4YKy. [laBanTe BEpPHEMCS K YyXe
HabuBweMy OCKOMUHY npumepy Uber. OTO onacHOCTb UM BO3MOXHOCTb AJIS
TakCcu-CepBMUCOB Bcero mupa? [na camMmx TakCUCTOB 3TO BO3MOXHOCTb. [N
BnagenbueB MeaanbOHOB XENThIX TaKCU — 3TO cepbe3Hasi ornacHocTb. IMEeHHO
Te, KTO cenvac oKasbiBaeT YCnyrM, HaxoosCb Ha JNUHMM B3aMMOAEWCTBUSA C
customers, n KTO Hay4MmTCca MCNONb30BaTb CyLWECTByKOLWME NnaTtdopmbl And
TOro, 4tobbl BNageTb AaHHbIMKU, OKaxyTcsa y BusHeca 4yepes 5—10 ner.

Ewe oguH npumep — komnanusa Nike, koTopasi HaumMHana C KPOCCOBOK W
oAexnbl, a cenyac crana TexHonornyeckon nnatgopmon. OHM NpoaatoT Aaneko
HEe KPOCCOBKM — OHM NpOAaloT CHOPTUBHLIN e€Xperience, OHM nNpoaarT
abconTHO gpyron Tmn B3anmogencTensa. OguH M3 HalMX KIMEHTOB, KOMMNAHWUSA
«Kode Xays», aTum 1 o3agadmnach: 4yem oHa bymeT otnuyatbesa B Poccum ot
MHOIrMX Apyrmx ceten kogeeH n pectopaHoB? OHa BGyaeT oTnn4aTbCs TEM, YTO
OHa Bnageet cBOMMM noTpedbutenammn. Tak 4YTO BOMPOC, Yyrpo3a 3TO WK
BO3MOXHOCTb, 3a4aH abCcomnoTHO B TOYKY: Kaxadbl Bnageney GusHeca OOMmKeH

pewnTb, 6yueT OH Y pynAa vepes3 AecCATb J1eT Ui HeT.



M. Spelman:

David, do you want to comment on that? And then | will go to Vladimir.

D. la Rose:

Yes. | think we have not touched on who owns the data. So you then start to
open up this whole discussion about data privacy — and | think that is a big topic
at the moment, particularly in Russia, and for the rest of Europe — which | would
like to throw in and get some comments from my Russian colleagues here. Do
they see that as an inhibitor? Do they see that as something that is going to slow
down the pace? The other thing, too, that we talked a little bit about when we
talked about data, and we have not touched on, is how we are using analytics to
actually gain insight from the data that we have got. Uber is a great example.
You rate the driver on the experience that you had; the driver also rates you, and
they start to profile you as a client: where you travel, how you travel, how you
behave, what your reactions are. So | think this concept of how you can
differentiate yourselves with analytics on the big data to provide insight as a

competitive advantage is also a big topic.

M. Spelman:

Yes, that is very good; thank you. Vladimir?

B. KomneB.:

A 6bl xoTen oTMeTuTb criegywouwee. Cenvac Mbl 0b6CyXgaem, HaCKOMbKO
KOHKpEeTHble KOoMnaHun n3 CUIMKOHOBOMW LOMNWHbI MOTYT U3MEHUTb 3Ty BusHec-
mogenb. A Obl XoTen noAYepkHyTb, YTO NIMYHO S BonbLIOro pucka Ang
CYLLLECTBYIOLLEN NNATEXHOW UHOYCTPUM Kak ons 6usHec-moaenu He Buxy. OHa
OyaeT MeHATbCS, HO KapAMHaNbHO U3MEHUTb ee MO CBOEMY XeNnaHuio 3Tu Noan
He CMOryT, Y HUX HET 3KCKMO3MBHOrO NpaBa Ha TexHonormn. Kasanocok 6bl, Takne

cTabunbHble U Henokonebumble No3nuum Apple kak npoussoguTensd JTIyHLnX



cmapTdOoHOB — yxe BonbLuon sornpoc. Apple 3aHnmaeT 18% MUMPOBOro pbiHKa B
Lenom, Lnpsl pasnuyarTcs OT CTpaHbl K CTpaHe, HO NpUMep nocrneaHux net —
nnatgopma Android komnaHum Samsung, KoTopasi BO MHOrom onepeguna Apple.
He Hago 3abbiBaTb O TOM, 4TO rge-To, HaBepHOe, cenvac pacTteT HoBasd
komnaHus Apple, koTopasi 3aBTpa NpUAeT C U3ALLHON reHnanbHOM HOBOW NOeen,
n BusHec-mogenb, Ha KOTopyk npeteHayeT Apple, CTaHeT BYepallHUM LHEM.
Uem ObicTpee aTa 6GusHec-mogens OyoeTr MeHATbCA B ObICTPO MeHsitoLemcs
TEXHONMOrM4YeckoMm mupe, Tem bbicTpee OyayT MEHSTbCA UM CBSI3aHHbIE C 3TUM
BusHec-moaenm.

CKONbKO NeT yXXe roBopsit 0 ToM, 4YTO 6aHKM — 3TO BYEpaLLUHUA OeHb, HO BaHKK
No-nNpexHeMy 34ecb, U 3TO ANUTCA TbicavyenetTnamn. baHkoBckas (yHKUMSA Kak
TakoBasi HUKyaa He ncyesaeT. OHa HEMHOIO MEHSAETCHA, MEHSOTCS TEXHOMOMN,
HO B L,efIOM B3aMMOOTHOLLIEHNSA OCTAlOTCH TEMM XKe CaMbIMM.

A gymaro, Y4TO SKCKIT3UBHBLIX MpPaB Ha TEXHOSIOMMKO CEerogHa HeT HWU Yy KOro.
TexHonorns — 39TO OYEeHb XUBas BeEllb, €€ YCIMOXHEeHMe nogyac npmBoauT K
TOMY, YTO OHa CTAHOBUTCA CIIULLKOM TSKESTION N C HEN CTAHOBUTCS HEBO3MOXHO
paboTtatb. OHa cTaHOBUTCA HeBe3onacHOW. ToT, KTO NpeanoXxuT 6onee nssiwHoe
N NPOCTOE peLleHne, 3aBTpa MOXET CHOBA M3MEHUTb BCIO BM3HEeC-Moaernb.

Uem BbicTpee MeHSeTCAa MUP, TEM MEHbLLE BPEMEHUN Y KaXXO0N HOBOM KOMMNaHUK
Ha TO, YTOBObl NPMBHECTU YTO-TO CBOE N U3MEHUTL BusHec-mogens. [ecatuneTun
Ha TO, YTOObl MEHATbL U NepeBopadnBaTb €€ B CBO MOSb3Yy, CEroAHS HET HU Y

KOro, n Hago oTAaBaTb cebe B 9TOM OTYeT.

M. Spelman:

| like the phrase about the “agile business”. | think you are absolutely right that
technology is going to move extremely quickly. How do you keep organizations
agile so that they can adapt to new technologies? Victor? And then I'm going to

come to the audience again.



B. OpnoBckumn:

A xoTten 6bl 4aTb ABA KOPOTKMX KOMMEHTapUSI.

[NepBblt KOMMEHTapPUN CBA3aH C BnageHnem gaHHbiMU. Ha Mown B3rnsag, cerogHs
BnageHne OaHHbIMM U yMeHue obpabaTtbiBaTb 3TW AaHHbIE MOXHO CPaBHUTbL C
HedTAHbIM OM3HECOM ABagUaTOro Beka. Y KOro €CTb AaHHble, KTO YMEET C HUMMU
paboTtatb, TOT cerogHs B HedTsaHke. MOXHO roBOpUTb, YTO HEBaXHO, rae
ckBaxuHa, B Caygosckon Apasumn unm B Poccum, — HepTb Beb MOXHO KYMUTb.
B uenom 3710 Tak, HO XOpOWO, KOrda CKBaXkMHa HaxXOAUTCS Ha Balleu
Tepputopun. Tak e M C OdaHHbiMWU. Bo-nepBblX, XOpOLWO, Korga AaHHble
Haxo4ATCs Yy Bac; BO-BTOPbIX, XOPOLLO, €Cnn Bbl yMeeTe nx obpabatbiBatb. OTO
Kno4yeBoe npenmyLectso 21 Beka.

Tenepb MO MOBOAY OTKPbLITOCTU W 3aKPbITOCTU. bBbin Takon npesngeHT B
«CntnbaHke» — Bukpam lNaHanT, HageCb, OH N cenyac XuB N 34paBCTBYET.
OH pacckasbiBan MHe Npo cBok BCcTpeyy ¢ [xobcom, koraa [xkobc yxe 6bin
OoneH n npakTnyeckn ymupan. Bukpam pewwun ero noveneHmgxuTtb: «TBos
KOMMaHUS paHO MNM NO34HO YMPET, NOTOMY YTO OHa 3aKpbiTasi, He OTKpbITad. Y
TebAa 3aKkpblTble TEXHOMOMMN, NPOoNpUeTapHble, TBOS KOMMNaHUA ympeTt». [xobce
eMy Ha 3710 oTBeTun: «Huyero nogo6bHOro, Tbl NyTaelwb ABa NOHATUA — ObITb
OTKPbITbIM U BbITb NONYNAPHBLIM. Mbl HE OTKPbITbLIE, Mbl NONYNSAPHLIEY.

OTO TOXe Hekasa TeHAeHuus 21 Beka: Hago ObiTb NONYNSAPHbLIM, @ HE OTKPbITHIM.
Ecnun Bbl nonynsapHbl, To, 6yayun 3akpbiTbiM, Bbl 3apabaTbiBaeTe B NsATb pa3
bonblue, 4eM Samsung Ha cBouX TenedoHax, U Balla MapXXUHanbHOCTbL pacTeT,
n B kKapmaHe y Bac 200 munnuapgoB OONSApoB HalMYHbIMU, KOTOPblEe MOTyT
KyNUTb MPaKTUYECKM BECb PbIHOK A0CTAaTOYHO O60MbWon No KanutanuM3auuu

cTpaHbl. Cnacunbo.

M. Spelman:
Okay, let us just get a quick bit of audience reaction to some of the things that

you have heard about the future of the e-wallet. Does anyone want to come back



to some of the things they have heard about business models, about the whole
guestion of innovation security? Let us get some reaction to what you have
heard. Are you optimistic about where e-wallets are going in Russia, or are you
pessimistic? | would like to know what your reaction is. Is anybody going to be

brave enough? Yes, well done. Just introduce yourself.

U3 3ana:

PacckaxunTte, noxanyncra, kak, no Bawemy MHEHWNIO, MOXHO Hay4uUTb HaceneHue
Poccum nonb3oBaTbCA 9NEKTPOHHbIMM AeHbramun? Kak coenaTtb Tak, 4TOObI
AEHbIN C KapTOYKM HE CHMMaNuUCb ABa pasa B Mecsl, B A€Hb BbinfaTbl aBaHca n
B AEHb BbinnaTbl 3apaboTHon nnatbl? W Kak 3TOT BOMPOC pellaeTcs B ApYrnx

cTpaHax?

M. Spelman:

With regard to the question there about education, | think one of the interesting
observations | would just make on that one is: just look around the average age
in this audience. | was actually going to ask you to put your hand up if you were
under 35, but | will not actually ask you to do that! But | think one of the
interesting things is how much of the issue here is actually about education,
versus if you look at what our 11 to 15-year-olds do today, in terms of their
behaviours around how they shop. It is worth just sort of thinking about some of
the behavioural changes that we see, perhaps, for older people relative to
younger people. So, panel, we might want to respond to that in a second. Are

there other questions, other observations, that people would like to make? Yes?

N3 3ana:
MeHs 3oByT Erop WWagypckun, n a9 xoten 6bl 3agaTb cregyoLwmin Bonpoc.
Ha mown B3rnsg, Bbl cenyac rosopute 00 yxe npowiegwem gHe, NnoToMy 4YTO ecTb

apyroe dBlieHne — KpuntoBalikoThl. Ecnn roBoputb O KpunTOoBanTe Kak O



nnaTexHon cucteme, To 60MNbLLLOM BONPOC, HACKONBLKO BbICTPO OHa pa3oBbETCA.
EcTb anbTepHaTUBHblE TEXHONOMMMW, BKMOYas OUTKOWH, KOTOpble MNO3BOMANOT
MHa4ye OopraHu3oBbiBaTb CaM MNPUHUMM TpaH3akuunm no 6Gonee BbIrO4HLIM
Tapudam. Hanpumep, Ha OaHHLIN MOMEHT TpU TpaH3akuuu B cdepe Bitcoin —
3TO OZ1Ha TbICAYHAas NPOLEHTa.

A 3Hato, yTo IBM yxe yaensieT BHUMaHue U3y4yeHuto 3Toro Bonpoca v nnaHupyet
BHEAPUTb 3TN TexHonormm y cebs, kak 1 Samsung.

XoTenocb 6bl MOHATb, KaK y4aCcTHUKM SaHHOW auckyccun, npexae scero HCKIT,
OTHOCATCA K 9TOMYy Bonpocy B Poccumn? [NnaHupyetcs nn passuBaTb B 3TOM
HanpaBneHUN O4aBHO M3BECTHbIM NPOEKT «ANTbiH»? OTO BOMpoC K BukTopy u K
IBM.

M. Spelman:
Thank you very much indeed. Are there any other questions or reactions for the
panel before we wrap up? Does anyone else want to come back to any topic?

Yes, thank you.

U3 3ana:

Jennc CanbHukoB, « baHKOBCKME TEXHOMOTUNY.

Bonpoc ko BceM y4acTHMKam 3TOWM AUCKYCCUW: CNOCOGHbI NN HauMOHasbHble
perynaTopbl BANATbL HA NPOLECCHI, KOTOPbIE Mbl 34eCb 06CyXaaeM, Ui OHU Yxe
HW Ha 4YTO He BNMAT? KakoBa Mx ponb B gurntannsaumm onHaHCoOBOro pbiHKA, B

aurutanusaumm geHer? Cnacubo.

M. Spelman:

Thank you very much indeed. What | would like to do is ask the panellists just to
reflect on the conversation. What is the one key insight that you would like to
share with the audience, based on this discussion? And perhaps you would just

like to pick up on some of the points that have just been raised in that final round.



So, Oleg, let us start with you. What would be the one key take-away that you
would focus on around the future of the e-wallet, based on our discussion, based
on the comments that we have heard? What would be the key message that you

would like to share?

O. Firer:

The way that you have talked today indicates that, especially in Russia, they are
limited to one payment type. | think it is important to understand that, in the
future, when we talk about digital wallets, they should be similar to what Apple
Pay is doing by allowing multiple payment types and not just limiting the wallet to
its role as a payment mechanism: allowing identification, ticketing, and other
value-added applications that will presumably increase customer interaction and
customer adoption of such a method of payment. | think Apple Pay is actually
doing a good job in that regard. Obviously, there are not a lot of transactions
today, but, you know, hopefully in the future there will be more. Talking about
partnerships, as Peter said, it is partnerships that are going to drive acceptance

and value-added offerings that could be part of the e-wallet.

M. Spelman:

Okay, thank you very much. David? What is your takeaway?

. Aux:

A abcontoTHO cornaceH ¢ OOMNbLUMHCTBOM YNEHOB 3TOW MaHEnM B TOM, 4TO
BnageTb 6usHecom GyaeTt TOT, KTO OyaeT BNnageTb AaHHLIMU, @ 3HAYUT, CBOMMM
nonb3oBaTenaMu.

A 6bl xoTen gobaBuTb, YTO HEQOCTATOYHO MPOCTO BNaAeTb 3TUMWU OAHHBIMU —
HY>XHO MX NOHUMaTb. O4YeHb BaXKHbl OyAyT CEMaHTMYECKUI aHann3 n NoHMMaHue,

aKCTpakuma u3 uHopmaumm 3HaHum — B ABBYY Mbl 3TUM 3aHuMaemcH.



,El,ymaro, YTO Hepe3 AeCdTb NieT Mbl HE Y3HaeM npouecc TpaH3akumn B po3HuULE, B

pecTopaHax, B Mara3mHax, B KWHOTEaTpax.

B. OpnoBckumn:

[aBng Bce yxe ckasarn, 9 MOry TONbKO NOAYEPKHYTb, YTO CKOPOCTb U3MEHEHWI B
aTon obnactu 6yger daHTacTudeckn ObicTpas. Ham BCeM HyYXHO ObiTb
FOTOBbIMU K TOMY, YTO peLLUEeHUs HYXHO ByaeT npMHMMaTb OYeHb BbICTPO U elue

6bICTpee nX pearnm3oBblBaTb.

K. Siddiqi:

| think the world will move very quickly beyond a lot of the examples we have
used to describe what is happening in the world, and when we talk of big data, |
would like to think that there are two really important things: one about data and
the other about platforms. When it comes to big data, the biggest and best data
you can get — and | think Mark alluded to that — is if you have teenage children.
That is the best source of data you will ever have, if we really understand what
works for them and what does not. The insights that you get are remarkable,
because they are living that future. So the first thing that | would say is that the
best thing about big data is small data: talk to your children. We do not know
what the future holds. Nobody saw Uber coming; nobody saw Apple Pay coming.
We do not know what will come. And it becomes vitally important to go back to
my point that says it is not about threats and opportunities; it is about saying,
“Are you open, and are you connected with the rest of the world?” And that is
measuring your platform on how many software developers around the world
want to work with you. If you do that, they will define the future, and they will tell
you what your platform is worth, and what it should be doing. So | think it is the
simplicity of saying, “Open up. Open up your platforms. Open up your systems,

and just talk to some young people.”



M. Spelman:

Telenor, your conclusion?

K.-M. Johnsen:

| think we are definitely in a time of extremely fast change, and | think we should
embrace it, because a lot of what we see, whether it is Uber, whether it is mobile
banking, payments with your mobile phone, all of these things bring money back
into a transparent transaction forum. This is a major attack on the grey and black
economies. Someone told me that there is a little bit of grey and black economy
in Russia. | cannot evaluate that, but maybe there is a little bit, so you could
benefit from that as well. Where | think we have a little bit of an issue is going
forward with data. Why are we having a discussion around that? It is because
people are forced to sign 30 pages of documents they do not understand at all. |
think we need to move on to a way where we can interact with customers
regardless of what companies are called, where people can trust that they are
dealing with someone who is careful with their data. It is not about who owns the
data: the customer should own the data, not a company that can sell it on without
the customer understanding it. So these kinds of things are barriers that we have
to come through to build more trust, but the general direction of embracing new
technology is good for society. It makes life easier for people, so we should

embrace it.

M. Spelman:

Thank you very much. Victor?

B. Komnes:
A 6bl xoTen o4yeHb KpaTko cdopMynuMpoBaTb BbIBOA4 MO  UTOraMm 3TOW

KOHpepeHumn. B cerogHAWwHEM, ObICTPO MeHsWeMca Mupe Heobxoammo,



30ECb A CKaxy no-aHrrnmnckun, keep your eyes wide open n He nponycTtntb TE

BO3MOXHOCTU, KOTOPble BO3HUKAKOT NpakTn4eCkn noBCeaHEBHO.

D. la Rose:

| will leave you just with one message, and that is: do not underestimate the
security aspect. | think that for us, that is the most important and the earliest
discussion that we have with all of our clients who are moving fast in this: do not

underestimate the security aspect.

M. Spelman:

Okay, panel, thank you very much indeed. | think my takeaway out of all of this is
that if you think about the e-wallet in terms of demand and supply, on the
demand side, we have talked a lot about how consumer behaviour is changing. |
think we should not underestimate the speed at which consumer behaviour is
changing. | think there was a good point about education: certain sectors clearly
will need some help with education, but particularly if we look, as Kamran said, at
our younger people: their habits are changing very fast, and | think you just need
to look round the world at what is going on there. | think on the supply side, we
had a very interesting discussion about what is happening to business models,
what is happening to platforms. | think a large part of this point about who owns
the data is actually driven by fear of what people can do with the data. It is the
sense that if we have, if you like, more confidence and trust in how the data is
being used, if the transparency issue becomes very important, | think that will
help in terms of the acceleration of trends going forward. So | hope that what you
will take away is the 2019, the 20% mobile wallet. | think that is probably the
benchmark. | think my conclusion from this conversation is the speed of change
— it is probably going to happen faster than we think. With that, thank you very
much to all the panellists; thank you to you; thank you for engaging, and enjoy

the rest of the conference. Thank you very much.
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